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“Patients first” is the primary corporate mission of Sawai. Since 1965, Sawai has become a re-

spected leader in the generic drug industry in Japan. Our products are dispensed by about 78%

of hospitals, 37% of dispensaries and 81% of general practitioners nationwide. At five production

factories in Japan and two consolidated subsidiaries, employees perform their respective duties

with a sense of mission and pride while contributing to sustainable growth as expressed by our

corporate philosophy and code of conduct.

SAWAI MISSION

Working for the

healthy lives of people
through our

heartful products.

Corporate
Philosophy

established in
April 2007

SAWAI CHALLENGE

Pursuing creativity
and growing with
society via innovation
and harmony.
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SAWAI DESIRE

Being a socially
indispensable presence
through contributing to
our stakeholders.
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